
Communications Commission 

Being the Publicity Chairman is great.  
First, you learn about all the great PTA activities in your 
unit, council or PTA district.  Then you get to put 
frosting on the cake as you tell the PTA story to the local 
media. Since PTA’s story is so important, don’t just 
concentrate on the media, be sure to send it to the city 
council, board of supervisors and local school boards. 
Share your story with the county office of education’s 
public information officer. The county superintendent, 
the district superintendent and school board members 
may want to be seen at your event.  

Publicity Chair Tips 
¨ Develop a publicity file. Include contact lists, previous 
press releases by event and a calendar planning news 
releases for upcoming events. When it comes to finding 
people who should be recognized for local, district and 
state awards they often can be found in your publicity 
file. 

¨ Gather local data. While anecdotal information is 
great, a story supported by local data is better. Often 
reporters have to hunt down the local data to go with 
your quotes. If you can provide it then your data will be 
used and the reporters may remember you as a reliable 
resource.  

You can gather data such as the number of teachers, 
classified staff, administrators and students from your 
local districts or the county office of education. Much of 
the data you will need is available in two places on the 
California Department of Education website, 
www.cde.org. In the upper bars of department choices, 
choose data and statistics; from there you can navigate to 
DataQuest and Ed-Data. Ed-Data is easier to use. Both 
are chuck-full of information about your unit schools. 

¨ Don’t wait for the media to call you. Reporters today 
are being stretched thin by budget cuts at their offices. If 
you can direct them to, or offer them a good story you 
will save them time. 

¨ Activate the story. A story about a PTA-sponsored 
after-school program is different than a story about six 
children who have created a Chinese New Year Dragon 
and are going to perform downtown Tuesday, at 4 p.m. 
through a project sponsored by PTA.  

¨ Who is your 
spokesperson? Create a list of PTA officers and 
chairmen who the executive board agrees can speak for 
the organization on their topic. Do the same at the 
council and district level. Keep names and contact 
numbers and a calendar of PTA activities at hand 
whenever you speak to media. 
¨ Develop a media list - of reporters’ names, numbers 
and email addresses. Check the phone book for listings. 
Newspapers have a listing of phone numbers usually on 
page 2 or the editorial page. Websites have contact 
information. Keep notes on deadlines for sending 
information and which reporters usually cover school 
stories. It is OK to contact reporters rather than the 
editor. Sometimes you have a better chance if the 
reporter presents your story to the editor.  
¨ Develop a list of agencies and people who are 
interested in children. The media is great but there are 
other people in your community who need to know what 
your unit, council or district are doing. With email it 
doesn’t cost anymore to include them on your press 
release list.  
¨ Use your press release more than once. Just as there 
is a publicity chair at the unit, there is one at the council, 
district and state. Be sure to include them on your e-mail 
list. Share with California State PTA at 
communications@capta.org.  
¨ Communicate with PTA PR contacts. Work closely 
with your PTA district and council PR chairmen. 
Contact your school district and county office of 
education public information officers for tips, listings 
and to work together on large events.  
¨ Track state and national trends, activities and 
events. Local media are often looking to localize a story. 
Once they have worked with you several times they will 
begin calling you as an education and community 
resource. 
¨ Track local events, trends and activities. If the city 
council decides to stop funding after school activities be 
able to weigh in quickly using PTA political stances, 
resolutions and PTA authorities. Don’t hesitate to call 
the state PTA office for background information.  
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